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Definitions  

 Ethics - the rules of conduct recognized in respect to 
a particular class of human actions or a particular 
group, culture. Moral principles, as of an individual. 

 Taste - to one's taste, agreeable or pleasing to one. 
 Truth - the true  or actual state of a matter 

http://dictionary.reference.com/browse/Truth 

Photography -the process of recording images 
on sensitized material by the action of light, X-rays, 
etc, and the chemical processing of this material to 
produce a print, slide, or cine film 

  

http://dictionary.reference.com/browse/true


Truth 

 Do you think that truth is 
evident in photography? 

 An element of truth is 
obviously evident in most 
types of photography.  

 With the ease of photo 
manipulation the element of 
truth in photography is 
increasingly becoming 
removed. Just think about 
the popular mags and the 
number of manipulated 
images that adorn their 
pages.  

QuickTime™ and a
 decompressor

are needed to see this picture.

Images - jazzerv.tumblr.com 



The truth dilemma  

 At what stage does manipulation of 
a photo go beyond improvement and 
the image becomes a lie?  



Taste 

 Taste as we know from 
the its definition is 
something personal and 
subjective.  

 What is considered good 
taste differs from person 
to person. No two people 
may have the same 
definition of taste.  

 Our own experiences 
contribute to our own 
individual sense of taste. 

Images - www.gfxtra.com. www.vspressroom.com www.freakingnews.com 

http://www.vspressroom.com


Ethics 

 Ethics - the rules of conduct recognized in respect to 
a particular class of human actions or a particular 
group, culture. Moral principles, as of an individual. 

 In my search for material on ethics I found it 
difficult to find one particular set that I thought 
adequately described ethics for a photographer.  

 Given the definition for ethics it would be fair to 
assume that ethics are unique just like taste and 
that ethics differ from groups to individuals.  

 Over the following, I have included a few examples 
of ethical documents.  



National press 
photographers 

association  
 http://www.nppa.org/professional_development/business_

practices/ethics.html 



Professional 
photographers of 

america 
 http://www.ppa.com/about/code_of_ethics.php 



Christian 
communication center 

code of ethics 
 http://giantrangkong.wordpress.com/2008/04/08/photograp

hy-code-of-ethics/ 



Australian institute of 
professional 
photography  

 http://www.aipp.com.au/imis15/AIPP/About_AIPP/Code_Of
_Ethics/AIPP/About_AIPP/Code_of_ethics.aspx?hkey=3f3
8ce4e-c4b3-4173-865b-b537092e9b2a 



Ethics  

 Most of the professional organisations, 
companies etc will have a code of Ethics.  

 However no one code can adequately 
describes the activities of every type of 
photographer.  

  Wider social ethics also exist and are 
policed by government agencies such as 
the office of film and literature. These 
ethics are considered to be in the best 
interest of the wider public.  



Ethics  

 Ethics are developed both within 
groups as shown previously and 
also individually.  
 Lets look at  a few case studies for 

you consideration. – Break into 6 
groups and answer the question:  
 Is it Ethical to shoot? Or alter the 

image? 



Case study one 

 I am sure we are all aware 
of what occurred around 
Bill Henson work in the last 
few years. 

 

Image - www.smh.com.au 



Case Study two  

Images taken from - www. http://www.squidoo.com/lego-art 









Case study three  

 An expecting mother calls 
you and wants you to take 
pregnancy photos of her, just 
like the images on the right. 

 

During your questioning 
and filling out the 
contract, you discover 
that the expecting 
mother is only 17. 

Images -www.chelseamassage.com.au, www. www.bestfitnessdvds.net 



Case study Four 

 



Case study five 

 



Case study Six 

 



 



Conclusion  

 In today's society the boundaries of truth, taste and ethics are 
continually pushed. As photographers working we will increasingly be 
confronted with dilemmas over our own ethics, tastes and truths, and 
those of society.  

 I don’t see that ethics, truth or taste will change the way we see the 
world or work within it, rather the way we see the world will shape our 
ethics, taste and our perception of truth.   

 As photographers our work is continually scrutinized by others and 
judged by their ethics, tastes and perceived truths. 
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